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Abstract
The study investigated the correlation between psychological hope and students'

entrepreneurial intentions. The sample comprised 305 students from five Federal Government-
owned universities located in the Niger Delta region of Nigeria. A quasi-experimental research
design was utilised, and data were collected through a cross-sectional survey methodology.
Data analysis was conducted using the Pearson Product Moment Correlation Coefficient and
Multiple Regression Analysis, employing the Statistical Package for Social Sciences (SPSS)
Version 25. The results indicated a positive and statistically significant relationship between
psychological hope and students’ entrepreneurial intentions within these universities.
Specifically, the dimensions of students' willpower (agency) and way power (pathways) were
identified as significantly influencing their entrepreneurial intentions. In light of these findings,
the study concludes that psychological hope is critical in enhancing students’ entrepreneurial
intentions. The theoretical and managerial implications of these results are also discussed.

Keywords: Entrepreneurial Intentions, Niger Delta Region, Nigeria, Psychological Hope,
Students, Way power (Pathway), Willpower (Agency).

Introduction

Today, scholars and practitioners have a significant consensus that entrepreneurship is vital in
driving individual and global economic advancement. Lemmon (2011) articulates that
"entrepreneurship seems to have become the silver bullet for a job-scarce, unemployment-
saddled global economy still struggling to shake off a severe recession.” Similarly, Isenberg
(2010) emphasises that "economic studies globally consistently link entrepreneurship,
particularly the fast-growth variety, with job creation, GDP growth, and long-term
productivity.” In the United States, for example, start-ups generate over 70 per cent of new
employment opportunities. Across Asia, Africa, Europe, and the Middle East, numerous
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Qo accounts underscore the capacity of small businesses to transition economies and regions from
poverty to economic prosperity.
% The case of Rwanda is particularly notable. In the aftermath of the genocide, the Rwandan
— government adopted a strongly interventionist stance, identifying three key local industries
8 (coffee, tea, and tourism) with evident potential for development and actively facilitating
$ institutional support for these sectors to foster employment for millions. The outcomes have
oC been noteworthy: approximately 72,000 new ventures were established, a tripling of exports
> within a decade, and a 25% reduction in poverty levels. As Lerner and Sahlman (2012) observe,
E the economic culture of the United States has historically been characterised by a proclivity for
- pursuing opportunities, a corresponding openness to adopting new products and services,
6’_ social, legal, and economic tolerance for failure, and an agility in the efficient redeployment of
O human and financial resources. Collectively, these factors have cultivated a highly evolved
N system for allocating human and financial capital to entrepreneurial ventures, thereby
O providing the United States with a substantial competitive advantage.
= The decision of the Nigerian government to undertake a comprehensive initiative to encourage
§ citizens to engage in entrepreneurship represents a significant and positive development. The
y objective is to motivate individuals to create self-employment opportunities and provide
@) employment for others rather than pursuing non-existent job prospects within government
= positions and large corporations. Among the various measures implemented by the government
E to promote entrepreneurship development in Nigeria are (1) the introduction of mandatory
- entrepreneurship education for all undergraduate students in tertiary institutions; (2) the
2 initiation and funding of robust entrepreneurship advocacy in collaboration with the private
sector, non-profit organizations, professional bodies, and universities; (3) the enactment of
d relevant legislation to facilitate the seamless establishment and operation of businesses; (4) the
AL establishment of specialized agencies, institutions, and programs designed to assist current and
_8 aspiring entrepreneurs in launching and expanding their enterprises, such as the Small and
O Medium Enterprises Development Agency of Nigeria (SMEDAN), the Nigeria Export/Import
2 Bank (NEXIM), the Bank of Industry, the National Directorate of Employment (NDE), the
_8 Small and Medium Enterprises Investment Equity Scheme (SMEIES), and the Dragon Project,
S a reality television competition focused on business ideas. The government anticipates that a
_8 significant number of students, if not all who have undergone entrepreneurship education, will
n pursue entrepreneurial ventures following graduation. To underscore this assertion, Schramm
"E (2012) advocates for the expansion of the entrepreneurial class, stating, “The world needs more
Q entrepreneurs: They make innovation real and advance what Brink Lindsey of the Kauffman
O Foundation has referred to as the ‘frontier economy.’” He further contends, "If their ranks are
q‘g too thin, it is the failure of society—particularly because the knowledge and skills of a
@) successful entrepreneur can be taught.”
O While acknowledging the commendable efforts of the Nigerian government and other
@ developing countries in promoting entrepreneurship education, it is essential to note that the
; business climate in Nigeria and similar nations remains unattractive and inhibitive. Businesses
encounter numerous challenges, including inadequate electricity supply and other
25|Page

&) webofjournals.com/index.php/12




= Volume 2, Issue 4, April - 2024 ISSN (E): 2938-3811

Qo infrastructural deficiencies, restricted access to credit, excessively high and multiple taxation
systems, difficulties in contract enforcement, and concerns regarding investment and personal
% security. This complex situation has resulted in the closure of numerous large and small
— enterprises and simultaneously deters potential entrepreneurs from entering the market.
% According to the 2012 World Bank’s “Ease of Doing Business Report,” Nigeria is ranked 133rd
$ out of 183 economies. This ranking suggests that Nigeria trails behind 132 other countries in
oC terms of the ease with which the regulatory, social, and physical environments facilitate the
> initiation and operation of businesses. Consequently, individuals are less willing to invest their
E capital in Nigeria, which they perceive as unsafe. This situation necessitates proactive measures
- from all stakeholders, particularly the government. The pivotal question arises: How many
6’_ individuals possess the psychological readiness to engage in entrepreneurship? Considering the
O narratives surrounding the early failures of existing business owners, one may question how
N many would be prepared to invest for future success and independence rather than seeking the
O security of paid employment. Furthermore, how can the resourcefulness of our youth be
= cultivated in the face of adversity and a challenging environment? If the aspirations and
§ initiatives of the government are to be realised, then it is imperative to pose and address these
T questions comprehensively.
O A comprehensive review of the entrepreneurship and management literature by Lifiana et al.
= (2004) reveals a lack of consensus among social scientists regarding the determinants
E influencing the decision to become an entrepreneur. The authors emphasise that this decision
- has been analysed through many methodologies. Their inquiry examined specific personality
2 traits associated with entrepreneurial activity (McClelland, 1961). Subsequent studies have
underscored the significance of various demographic variables and characteristics, including
d age, gender, origin, religion, level of education, and labour experience (Reynolds et al., 1994;
AL Storey, 1994). Both lines of analysis have facilitated identifying significant relationships
_8 between certain traits or demographic characteristics and the exhibition of entrepreneurial
O behaviours. However, the predictive capacity of these analyses has been markedly limited
2 (Reynolds, 1997).
_8 Theoretically, these approaches have faced criticism (Gartner, 1989; Robinson et al., 1991;
S Krueger et al., 2000; Lifiana et al., 2002) due to their methodological and conceptual issues and
_8 low explanatory power. Alternatively, considering that the decision to become an entrepreneur
n is plausibly perceived as voluntary and conscious (Krueger et al., 2000), it is reasonable to
-'E investigate the decision-making process involved. In this regard, entrepreneurial intention can
) be viewed as a preliminary and critical element influencing engagement in entrepreneurial
O behaviours (Fayolle & Gailly, 2004; Kolvereid, 1996). Moreover, the intention to undertake a
q‘g specific behaviour is contingent upon an individual's attitudes toward that behaviour (Ajzen,
@) 1991). A more favourable attitude is likely to enhance the intention to act. Consequently, this
O "attitude approach™ is preferable to traditional frameworks, such as those focused on traits or
g demographics (see tohe entrepreneurial attitude model by Robinson et al., 1991; Krueger et al.,
2000).
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Qo Attitudes, therefore, represent the degree to which an individual evaluates something positively
or negatively. Meanwhile, relatively stable attitudes can evolve over time and across different
% contexts. This raises concerns about the potential inefficacy of policies fostering
— entrepreneurial behaviour. From a psychological standpoint, the intention to become an
8 entrepreneur has been identified as the best predictor of actual entrepreneurial behaviour
$ (Ajzen, 1991; Kolvereid, 1996). Hence, it is prudent to analyse entrepreneurial intention and
oC its psychological determinants, especially given the availability of validated instruments for
> measuring abilities, attitudes, and psychological variables such as hope and intentions related
E to entrepreneurship.
- In times of adversity, individuals are often compelled to introspect and extend their
6’_ perspectives to harness previously overlooked resources. As philosopher Theocritus
O articulated, “While there is life, there is hope, and only the dead have none.” It is noteworthy
N that, although Theocritus lived in a time that may not have presented challenges as profound
O as those we encounter today, he felt the necessity to convey this reassuring notion. When
= confronted with the arduous circumstances previously delineated, some individuals exhibit
§ resilience through hope, while others succumb to resignation and embrace a fatalistic view of
y their environment. In this context, they relinquish hope and adopt a passive stance.
O In recent discourse, a cognitive-based theory of hope has emerged in the field of positive
= psychology, particularly concerning organisational leadership. Shorey and Snyder (1997
E 2004) have articulated hope as an integral element of effective leadership, leading to its
- inclusion in contemporary frameworks and models of leadership. This innovative scholarship
2 is in its nascent stages, and numerous questions remain concerning the "processes by which
leaders influence hope in followers" (Avolio et al., 2004). Within this framework, hope is
d characterised as a positive motivational state that empowers leaders and followers to exert the
AL necessary effort to pursue and achieve organisational objectives. To deepen the understanding
_8 of the relationship between hope and leadership, the authors draw correlations between hope
O and established theories of motivation, goal setting, and goal attainment that are frequently
n utilised in leadership research.
_8 Judging from organisational research that is either currently underway or has been completed,
S hope is recognized as a crucial factor in the management of human and social capital,
_8 commonly referred to as positive psychological capital (Luthans and Youssef, 2004). Hope
n significantly facilitates innovation during major organizational changes, such as mergers and
"E acquisitions (Ludema et al., in progress). The influence of high-hope human resources on
Q various organisational outcomes, including profitability, employee retention rates, follower
O satisfaction, and commitment, has been well-documented (Adams et al., 2003; Luthans and
q‘g Jensen, 2003). Additionally, variations in hope levels among social workers correspond with
@) differing levels of stress, job satisfaction, commitment, and performance (Kirk and Koeske,
O 1995). The development of positive organizational hope and its effects on organizational
@ citizenship behaviours have also been comprehensively explored (White-Zappa, 2001).
; From the preceding discussion, it is evident that a considerable number of studies have focused
on the constructs of psychological hope and entrepreneurial intention. This burgeoning
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scholarly activity within the organisational framework represents one of the most significant
advancements in the sociology of knowledge. Nonetheless, despite the extensive research on
entrepreneurial development, there remains a notable deficiency: first, relative to other
concepts within the Positive Organizational Behaviour (POB) framework outlined by Luthans
(2002a), hope has attracted the least scholarly attention. Nevertheless, given that hope satisfies
the POB criteria of being both state-like and dispositional (see Snyder, 2000), it is amenable to
development (see Luthans and Jensen, 2002a). Moreover, it possesses a valid measure of 'State
Hope' (Snyder et al., 1996) and has shown considerable indirect and preliminary direct
evidence of its association with leadership effectiveness and employee performance. Therefore,
hope appears to be precisely the type of positive psychological capacity pertinent to
Organizational Behaviour (OB) that merits further investigation and application. As empirical
evidence indicates that hope influences various favourable organisational outcomes, as
previously discussed, we anticipate that this influence will similarly extend to the concept of
students' entrepreneurial intentions. Second, there has yet to be a study investigating whether
psychological hope can elucidate the entrepreneurial intentions of students in general and
specifically among undergraduates in Nigerian universities.

To address these identified gaps in the management literature, the present study explores the
relationship between students’ levels of psychological hope and their entrepreneurial intentions
in the Federal Government-owned universities located in the Niger Delta Region of Nigeria.
Grounded in the theory of planned behaviour, this study aims explicitly to ascertain the extent
to which Nigerian undergraduates perceive it as desirable and feasible to pursue business
opportunities post-graduation, taking into account the prevailing environmental conditions and
the role that hope plays in this decision-making process. Based on this foundation, the primary
premise of this study is the potential relationship between psychological hope and
entrepreneurial intention. Consequently, the central question guiding this study is: What is the
nature of the relationship between psychological hope and entrepreneurial intention among
students in the Federal Government-owned universities in the Niger Delta Region of Nigeria?

n,
L

Conceptual Framework
The figure below presents to conceptual framework for this study.

PSYCHOLOGICAL HOPE

ENTREPRENUERIAL

Willpower (agency) INTENTION

Way power (pathways)

Source: conceptualized by the researchers
Figure 1: A Conceptual Framework Showing the Hypothesized Relationship between Psychological
Hope and Entrepreneurial Intention of Students in Selected Nigerian Universities.

Web of Scientists and Scholars: Journal of Multidisciplinary Research
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o= -: 2.0 REVIEW OF RELATED LITERATURE
THE CONCEPT OF PSYCHOLOGICAL HOPE DEFINED

E During our review of relevant materials for this study, we encountered a wristband used as a
— promotional item by a confectionery firm, which bore the inscription: “Great hopes make great
% men.” This notion finds its roots in Greek mythology, where Pandora, the first woman on earth,
8 was entrusted with a box that she was instructed never to open. However, her overwhelming
o curiosity led her to do so, resulting in the release of all the world’s evils—among them, hate,
> pain, destructiveness, starvation, and envy. Upon realizing the consequences of her actions,
E Pandora hastily closed the box, preventing the last entity from escaping, which was hope
- (Clinton, 2010).

6’_ Numerous esteemed figures from both ancient and contemporary periods have reflected on the
O concept of hope. For instance, President Barack Obama, in his book “The Audacity of Hope,”
N posits that the realization of the American dream is attainable irrespective of one’s

O circumstances. Conversely, Francis Bacon declared that “hope is a good breakfast, but it is a

= bad supper.” Alexandre Dumas asserted that “until the day when God will desire to reveal the

; future to man, all human wisdom is contained in these two words: wait and hope.” Similarly,

T Thomas Jefferson articulated, “I steer my bark with Hope in the head, leaving fear astern. My
O hopes sometimes fail; but not oftener than the foreboding of the gloomy.” William Shakespeare

E noted, “True hope is swift and flies with swallows’ wings; Kings it makes gods and meaner
E creatures kings.” Theocritus famously stated, “While there’s life, there’s hope, and only the
- dead have none.” Since the late 20th century, there has been a growing body of research
g exploring hope as a mechanism for enhancing mental health, physical well-being, and personal

success, particularly among clinicians in psychology, medicine, life counselling, and recently,
d positive organisational behaviour (Helland and Winston, 2005).

< What then is hope? Hope is an emotional state that fosters belief in a positive outcome

_8 concerning events and circumstances in an individual's life. It is characterized as the "feeling
O that what is desired can be attained or that events will unfold favorably,” or as the act of
n "anticipating with desire and reasonable confidence,” or "experiencing the belief that

_8 something wished for may occur.” Additional definitions include "to cherish a desire with
S anticipation,” "to desire with the expectation of fulfillment,” or "to expect with assurance.” In
ﬂ the English language, the term can function both as a noun and a verb; nonetheless, as a
N concept, hope retains a consistent meaning across both uses (Wikipedia, the free encyclopedia).
"E Empirical evidence suggests that employees who possess hope are inclined to engage in
) independent thinking. Luthans et al. (2007) assert that such individuals feel less constrained or
O conformed by the perspectives of others, including leaders, which allows them to adopt

qu_) alternative viewpoints and generate creative solutions to problems while capitalizing on
@) opportunities. An earlier study investigated the notion of hope in the context of parents of

O critically ill newborns. Amendolia (2010) posits that hope constitutes a recurring human
L phenomenon in neonatal intensive care units and defines hope as “the belief that circumstances
; in the future will improve. It is not a mere wish for improvement, but a genuine belief, even in

the absence of evidence supporting change. Hope can encompass a broad spectrum of beliefs—
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Qo ranging from a high school student aspiring for an A in algebra to a cancer patient anticipating
a cure, despite the current lack of scientific advancements toward such a solution.”
% Hopeful individuals exhibit a heightened receptivity to diverse forms of information, enabling
— them to analyze problems and opportunities from multiple perspectives (Zhou & George,
8 2003). Characterized by a determination to achieve their goals, they demonstrate a propensity
$ for risk-taking and actively seek alternative pathways when traditional routes are obstructed
oC (Snyder, 1994, 2002). They employ self-affirmative phrases, such as “I can do it,” “this is very
> interesting,” “I am ready for this challenge,” and “I am not going to be stopped,” which fosters
E an intrinsic motivation for goal pursuit and encourages the exploration of creative solutions
- through the activation of their “agency energy” (Amabile, 1998; Shalley & Gilson, 2004;
6’_ Snyder, 2002). Furthermore, hopeful individuals do not merely strive for goal attainment; they
O also introduce a degree of uncertainty into situations that appear definitive and attainable to
N others (Snyder, 2002). For instance, when confronted with tasks that seem effortless, they tend
O to "change the rules" (Snyder, 2002) to enhance their skill set (e.g., by establishing shorter
= deadlines or demanding novel approaches). This phenomenon can be observed among
§ basketball players who approach the goal creatively and uniquely while attempting to score
y (Jones, 1973; Snyder & Fromkin, 1980). Consequently, they are likely to infuse creativity into
@) their work activities and goals, facilitating skill development and enabling them to achieve
= objectives innovatively. Goals that seem unattainable transform into achievable targets through
E their creative efforts (Snyder, 2002), as they leverage their ingenuity to attain what appears
- unreachable to others. In instances where goals remain unachieved, hopeful individuals utilise
2 such feedback to refine their goal-pursuit strategies, thereby increasing their energy levels and
propensity to seek alternative and creative solutions to obstacles. They demonstrate a greater
d capacity for patience and resilience when confronted with difficulties related to problems and
< opportunities.
_8 As Luthans et al. (2007) have suggested, “Hopeful employees tend to be creative and
O resourceful, even with tight budgets.” In contrast, individuals characterised by low levels of
n hope exhibit less cognitive flexibility and are less likely to generate alternative solutions for
_8 problem-solving and opportunity-seeking (Snyder, 1994, 2002). This diminished agency
S energy results in a decreased motivation to pursue goals, thereby reducing their enthusiasm for
_8 seeking creative avenues for attainment. Low-hope individuals are more inclined to adhere to
n organisational norms and comply with managerial directives (Luthans et al., 2007), making
"E them less likely to propose innovative ideas that challenge the status quo or diverge from their
Q superiors' viewpoints. With a perception of limited agency and pathways, they tend to focus on
O failure rather than success in relation to a given goal (Snyder, 1995). Consequently, they
q‘g experience diminished motivation for goal pursuit and a lack of creativity in exploring routes
@) to achievement. What is perceived as feasible by high-hope individuals becomes perceived as
O unachievable for those with low hope, leading to a reluctance to improvise and devise
@ alternative solutions for problems and opportunities. Feedback resulting from unmet goals is
; often not utilized to enhance future efforts; instead, it may precipitate rumination and self-
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Qo doubt (Michael, 2000; Snyder, 1999, 2002), culminating in diminished intrinsic motivation,
negative emotional states, and reduced creative endeavors in goal pursuit.
Hope theory (Snyder, Irving, and Anderson, 1991), which emerged from the field of positive
psychology, has recently offered researchers a clear and measurable definition of hope.
According to hope theory, hope is characterized as "a positive motivational state that is based
on an interactively derived sense of successful (a) agency (goal-directed energy) and (b)
pathways (planning to meet goals).” Thus, hope transcends mere emotional experience; it is a
dynamic, powerful, and pervasive cognitive process observable across a variety of contexts,
including formal organizations.
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el Dimensions of Hope

O Rather than emphasizing the emotional dimensions of hopefulness, C.R. Snyder

N conceptualized hope as a cognitive construct that encapsulates individuals' motivation and

O capacity to pursue personally relevant goals (Snyder, 1994; Snyder et al., 2002). Although the

% term is frequently employed in everyday discourse—such as in the phrase "hope for the best"—
hope, as a construct within positive psychology, is precisely and operationally defined.

y Primarily through Snyder's theoretical framework and empirical research, hope is articulated

@) as a cognitive framework that is predicated on a reciprocally derived sense of success,

= comprising (a) agency (goal-directed determination) and (b) pathways (planning of methods to

E achieve goals) (Snyder et al., 1991). Thus, hope is contingent upon two specific cognitive

- processes: agency thinking and pathways thinking. Agency thinking pertains to individuals'

g perceived ability to pursue goals despite obstacles, manifesting in self-statements such as "I
can do this" and "I am not going to be stopped.” Conversely, pathway thinking relates to

d individuals' perceived capacity to devise plausible routes toward their goals, evident in self-

AL statements such as "'l can find a way to get this done."” This duality of both willpower (agency)

_8 and way power (pathways) distinguishes hope as a positive psychological capacity from the

O common usage of the term and from other conceptually related constructs, such as self-efficacy

n or optimism.

_8 Specifically, the willpower dimension of hope parallels efficacy expectancies, while the

S pathway dimension is conceptually aligned with efficacy outcome expectancies. However, the

ﬂ distinction lies in that while Bandura (1997) posits that efficacy expectancies are paramount,

N Snyder (2000) regards agency and pathways as equally important, functioning in a combined

"E and iterative manner. Furthermore, a conceptual differentiation exists between hope and

Q optimism: optimism expectancies are shaped by external influences and factors outside the self

O (as articulated in Seligman’s 1998 explanatory attribution style), whereas hope is internally

qu_) initiated and determined (Snyder, 2000). A similar analysis can be applied to other conceptually

@) analogous constructs, such as goal setting or positive affectivity; these constructs tend to

O emphasise either agency or pathways, but not both equally, as hope does. Research has

@ demonstrated that hope possesses discriminant validity among various positive psychological

; constructs (Magaletta & Oliver, 1999; Scioli et al., 1997).
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Qé:'s'-:" Extensive research has substantiated the assertion that hope is reliant on both agency and

pathways thinking, that these components of hope can be reliably measured, and that
individuals characterized by high levels of hope experience numerous advantages not afforded
to their low-hope counterparts, including enhanced academic performance, psychological
adjustment, and physical health (Arnau et al., 2010).
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oC ENTREPRENEURIAL INTENTIONS

> The significance of intentions has been recognized as pertinent within the management

E literature broadly, and more specifically within the entrepreneurship literature (Sutton, 1998;

- Bird, 1988). Research indicates that intentions can serve as predictors for both individual

el behaviours (Ajzen, 1991) and organisational outcomes such as survival, development, and

O growth (Mitchel, 1981). Consequently, understanding and predicting intentions emerges as a

N critical area of interest for managers and entrepreneurs (Tubbs & Ekeberg, 1991).

O A substantial body of scholarship focused on entrepreneurship has centered on the concept of

= intentions (Bird, 1988; Krueger et al., 2000). This focus is primarily due to the fact that

S intentions are regarded as the most reliable predictors of individual behaviours, particularly in

y instances where such behaviours are infrequent, difficult to observe, or characterized by

O unpredictable time delays (Krueger & Brazeal, 1994). The establishment of new ventures and

= the creation of new value within existing enterprises, as identified by Bird (1988) as key

E outcomes of entrepreneurial intentions, exemplify such behaviours.

- Bird (1988) and Shane and Venkataraman (2000) further support the notion that the two

O primary objectives characterizing entrepreneurship are the establishment of new independent
firms and the creation of new value within existing enterprises. In alignment with this

d perspective, we define entrepreneurial intention as a cognitive representation of the actions

AL individuals plan to undertake in order to establish new independent ventures, acquire or inherit

_8 existing firms, and generate new value through these endeavors.

O

0p)

©

=

©

v

)

2

i)

-

Q

O

)

Y

O

O

=

EMPIRICAL REVIEW

The extant literature outlines a variety of factors that are responsible for the formation of
entrepreneurial intentions. Scholars have grouped them into two macro-categories: the
individual and the contextual domains (Bird, 1988, in Fini et al., 2009). The individual domain
consists of demographic characteristics or personal traits, psychological characteristics,
individual skills and prior knowledge, individual networks, and social ties. The contextual
domain comprises environmental support, environmental influences, and organisational
factors. In the following discussion, we examine each of these factors comprising the two
identified domains (Ajzen, 1987 in Fini et al., 2009).

Demographic characteristics - Individual characteristics such as educational level, age, gender,
marital status, and employment status have been examined to identify the factors responsible
for forming entrepreneurial intention. The earlier study by Reynolds et al. (2002) indicates that
men in the United States are twice as likely as women to be in the process of starting a new

business. The earlier study by Boyd (1990) also shows that age correlates positively with
32|Page

&) webofjournals.com/index.php/12




= Volume 2, Issue 4, April - 2024 ISSN (E): 2938-3811

Qo entrepreneurial intention. More specifically, the study of Bates (1995) demonstrates that the
intention and the likelihood to be entrepreneurial increase with age, peaking as people approach
% age 40 and then levelling out. In their study on ethnicity, Evans and Leighton (1989) show that
— married individuals are more likely to engage in entrepreneurial activities than single
S individuals.
$ Psychological characteristics, which are individual dimensions that can change due to
oC influences from social relations and organisational and environmental exposure, have also been
> studied and found to influence entrepreneurial intention. The first attempt to study individuals'
E willingness and drive to engage in entrepreneurial activities can be traced back to the
- psychological studies of Atkinson (1957) and McClelland (1961), who introduced the need-
6’_ for-achievement concept. McClelland (1961) argued that individuals with a high need for
O achievement are more willing to engage in entrepreneurial activities. Individuals’ risk-taking
N propensity, which is another psychological dimension, has been shown to influence
O entrepreneurial intention (Stewart and Roth, 2001), tolerance of ambiguity (Budner, 1982), and
= locus of control (Evans and Leighton, 1989).
§ Management scholars have also examined the influence of individual skills and prior
y knowledge on entrepreneurial intentions. Wiklund and Shepherd (2003) argue that both
O entrepreneurial intentions and behaviours can be conceptualized as functions of entrepreneurs’
= abilities. The background and skills accumulated by each entrepreneur are, in fact, predictors
E of entrepreneurial activities. Roberts and Fusfeld (1981) argue that a high level of managerial
- skills is required for individuals involved in high-technology firms, while Gupta and
2 Govindarajan (2000) state that technical and procedural skills are fundamental in knowledge-
intensive entrepreneurial environments.
d The influence of social capital on entrepreneurial intention has also been investigated. The
< findings of Aldrich (1999) revealed that social networks affect entrepreneurial intentions by
_8 structuring the context in which entrepreneurs must act. In the extant literature, social ties and
@) networks have also been identified as dimensions responsible for individual entrepreneurship
2 intention. Network analysts argue that entrepreneurship is a consequence of taking the
_8 opportunity to be the tertius, to be between others (Burt, 1992). More specifically, they find
S that combining high network centrality and extensive bridging ties strengthens the relationship
_8 between entrepreneurial orientation and performance.
n It is relevant to note that the influences of the surrounding business environment may also
-'E explain entrepreneurial activities. Scholars have emphasised that such contextual factors as
) characteristics of the local context (e.g., availability of logistic infrastructure, financial
O investors, and externalities), government policies, and, more specifically, university support
q‘g mechanisms influence entrepreneurial activities (Morris & Lewis, 1995; Fini et al., 2008) as
@) having the potential to influence entrepreneurial intentions. For example, governments may
O intervene through funding schemes, tax policies, and other support mechanisms to mitigate
@ market inefficiencies and promote entrepreneurship (Lerner, 1999).
; Some other scholars have emphasised the predictive power that the environment has on
entrepreneurial intentions and behaviours (Wiklund & Shepherd, 2003; Wiklund, 1999). With
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Qo specific regard to the creation of new independent ventures, scholars have shown that start-ups
are not evenly distributed across all high-technology industries: biotechnology and computer
% software are the two most common industries in the United States (Lowe, 2002). Industry
— characteristics may drive individuals’ entrepreneurial intentions.
8 On the other hand, psychological hope has been shown to influence several organisational
$ outcomes. Using a sample of 78 adolescents diagnosed with cancer who were recruited from
oC two pediatric oncology clinics, Hendricks-Ferguson (2008) examined the relationships
> between hope and spiritual well-being (SWB) — and its dimensions, religious well-being
E (RWB) and existential well-being (EWB) — to time since diagnosis among adolescents with
- cancer and found that adolescents in the first two time periods reported significantly higher
6’_ levels of SWB, RWB, and EWB than those in subsequent periods. Based on these findings, the
O researcher concluded that hope did not significantly vary over time and that time since
N diagnosis may influence adolescents' levels of SWB and its dimensions during the cancer
O experience. Based on the findings above, Hendricks-Ferguson (2008) recommends, among
= others, that adolescents' use of SWB, RWB, and EWB as coping resources should be examined
§ in longitudinal studies from diagnosis through survivorship. On their part, Benzein and
y Saveman (1998) posit that hope is an essential concept in nursing that has not been
O satisfactorily explored. Their study aimed to elucidate the concept of hope using a concept
= analysis technique described by Walker and Avant (1995). The critical attributes revealed were
E orientation, intentionality, positive expectation, realism, goal-setting, activity, and
- interconnectedness. Fitzgerald (2007) examined critical dimensions of hope and hope
2 antecedents and threats that provided direction for nursing intervention and argued that
conceptualizations of hope influence one's view of "false hope." The study also discussed
d specific challenges to nurses related to hope inspiration that are present at the end of life and
AL summarised hope-inspiring strategies for persons at the end of life.
_8 Besides the obvious implications that hope has in the clinical psychology and health fields,
O there has been growing evidence that hope has a positive influence on academic and athletic
2 performance (Curry et al., 1997; Onwuegbuzie & Snyder, 2000). Psychological hope has been
_8 shown to have the most unique POB capacity. The empirical evidence also indicates that an
Y] individual’s level of hope is related to goal expectancies, perceived control, and positive affect
_8 (Curry et al., 1997). Additionally, there is initial research showing that those with hope in
n stressful jobs, such as human services, do better (Kirk and Koeske, 1995; Simmons and Nelson,
"E 2001) and even a couple of workplace studies that examine the impact on performance (Adams
Q et al., 2002; Peterson & Luthans, 2002). However, despite the other POB concepts in the
O CHOSE framework (see Luthans, 2002a), hope has been given the least attention yet because
q‘g hope meets the POB criteria of being state-like (as well as dispositional (see Snyder, 2000))
@) and thus is open to development (see Luthans and Jensen, 2002a), has a valid measure of ‘State
o) Hope’ (Snyder et al., 1996), and at least considerable indirect and beginning direct evidence of
@ being related to leadership effectiveness and employee performance. Hope would seem to be
; precisely the type of positive psychological capacity for OB that is needed to be further

explored and applied.
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Qé:'s'-:" Since hope has been empirically shown to influence other desirable organisational outcomes,

as discussed above, we also expect that the same level of influence will be extended to students’
entrepreneurial intentions. Hence, we hypothesise that:

Hoi:  There is no significant relationship between the student’s psychological state of hope
and their entrepreneurial intention.

Hoia: No significant relationship exists between the students’ willpower and entrepreneurial
intention.

Hoib: No significant relationship exists between the students’ way power and their
entrepreneurial intention.
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el 3.0RESEARCH METHODOLOGY

O Research Design: This study adopts a triangulation of methodologies since no single

N methodology will adequately enable a complete understanding of human beings- the subject of

O our study. We believe, for example, that human beings are both creators and creatures of their

% environment. Thus, while the nomothetic approach (questionnaire) was the dominant method

S and provided the basis for analysing objective accounts, the ideographic approach (interview)

y enabled us to incorporate the subjective accounts of situations. This study adopted the quasi-

O experimental or ex post facto research design. This is particularly so as it is the most appropriate

= for research in the administrative sciences (Baridam, 2001), where the researcher has no control
over variables in manipulating them (Cooper and Schindler, : . More specifically, we

E bl lating them (C d Schindler, 2001:136). M ficall

- shall employ the cross-sectional survey, which has become popular in social/administrative

g science research for many reasons, including (1) it is budget and time-effective, (2) it is
perceived to be more anonymous, and (3) it allows respondents time to think about the

d questions. It will be relevant to note that the cross-sectional survey or survey design is a process

< whereby standardised information is collected from a representative sample of a particular

_8 group or population. To complement data obtained using a cross-sectional survey

O (questionnaire), a series of unstructured interview questions were put to some respondents to

2 gain more insights into the issues.
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Sampling Procedure: A total of three hundred and fifty-two (352) copies of the questionnaire
were sent out to Undergraduate Students of the five Federal Government-owned universities
in the Niger Delta Region of Nigeria. The study sample was derived using Taro Yamen’s
formula, as suggested by Baridam (2001). A total of three hundred and five (305) sets of the
questionnaire were returned and used for analysis. The respondents were assured
confidentiality of their responses and were also promised a soft copy of the research report as
an incentive for responding to the research instrument.

Operational Measures of The Variables: The independent variable in this study is hope.
Based on the work of Snyder et al. (1996, 2000), the dimensions of hope include willpower
(agency) and way power (pathways). Willpower or agency thinking refers to people's perceived
ability to pursue goals despite obstacles and is evident in self-statements such as, "I can do this"
3B|Page
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== and"lam not going to be stopped.” On the other hand, way power or pathways thinking refers

to people's perceived ability to generate plausible routes toward goals and is evident in self-
statements such as "I can find a way to get this done.” The concept of hope was measured using
the Adult Hope Scale (AHS) by Snyder. Individuals were asked to report their hope via the
State Hope Scale (Snyder et al., 1996). Small adjustments were made to adapt the items to the
work context. For example, the item “If I should find myself in a jam, I could think of many
ways to get out of it” was replaced by “If I should find myself in a jam at work, I could think
of many ways to get out of it”. The agency (willpower) subscale score is derived by summing
items 2, 9, 10, and 12; the pathway (way power) subscale score is derived by adding items 1,
4, 6, and 8. The total Hope Scale score is derived by summing the four agency and the four
pathway items. The response mode ranges from 1-5; where 5 = strongly agree, 4= agree, 3=
not sure/neutral, 2= disagree, and 1 = strongly disagree. Note. When administering the scale, it
is called The Future Scale.

On the other hand, the dependent variable in this study is entrepreneurial intention. This
variable is measured using an Entrepreneurial Intention Questionnaire (EIQ), which has been
recently validated (Francisco, et al. 2004). This enabled us to measure entrepreneurial
intentions in a sample of students in the Federal Government-owned universities in the Niger
Delta region of Nigeria. Subjects responded using a 5-point Likert-type scale ranging from 1-
5, where 5 = strongly agree, 4= = agree, 3= = not sure/neutral, 2= = disagree, and 1 = strongly
disagree. Six (6) items measure the concept of entrepreneurial intention (see appendix).

Test of Validity and Reliability: Several steps were taken to ensure the validity and reliability
of this study. To assess the validity of the survey instrument, copies of the questionnaire were
given to two seasoned professionals in Organizational Behaviour and Management. Copies of
the questionnaire were also given to some of our colleagues and practising managers. They
were allowed time to review the questionnaire and make appropriate suggestions and/or
criticisms. These suggestions and/or criticisms were noted by the researchers and used to
modify the instrument. Hence, it would be safe to say that the survey instrument has face and
content validity. The experts also confirmed that sampling validity was adequately achieved in
the higher educational institutions used for this study.

Two major steps were taken to ensure reliability. First, data were triangulated using multiple
sources. Second, the internal reliability of the survey instrument was assessed using Cronbach
alpha coefficients using the statistical package for social sciences (SPSS). Hence, only the
items that return alpha values of 0.7 and above were considered.

Data Analysis Technique: To empirically evaluate the relationship between this study's
independent and dependent variables (including their components), the Pearson Product
Moment Correlation Coefficient and Multiple Regression Analysis were employed, using the
Statistical Package for Social Sciences (SPSS). The choice of these statistical techniques were
informed by its amenability to the collected data type or level.
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4.0 RESEARCH RESULTS AND ANALYSIS OF FINDINGS

To be able to empirically ascertain the relationship between Hope and Entrepreneurial
Intention, our hypotheses were subjected to statistical tests using the data so collected. The
table below indicates the results of the Regression Analysis between the independent variable
(Hope) and the dependent variable (Entrepreneurial Intention).

n,
L

Table 1: Results of Regression Analysis between Hope and Entrepreneurial Intention

Independent | R R? Adjusted | F Prob. T Prob.
variable R?
Psych Hope | .928 .851 .859 2152.963 | .000 47.398 | .000

From Table 1, the adjusted coefficient of determination (R2) is 0.859. This implies that the
independent variable (Psychological Hope) accounts for about 85.9 per cent of the variation in
the dependent variable (Students’ Entrepreneurial Intentions). The table above also shows that
the F-calculated is 2152.963, and the corresponding significance value is 0.000, which is less
than 0.01. This implies that the model is significant. The value of t-calculated is 47.398, and
the corresponding significant value of 0.000 is less than 0.01. Hence, we reject the null
hypothesis and conclude that psychological hope plays a significant role in enhancing students’
entrepreneurial intention in the Federal Government-owned universities in the Niger Delta
Region of Nigeria (r = 47.398, p<0.01).

The specific relationship between the dimensions of psychological hope and students’
entrepreneurial intention in the Federal Government-owned universities in the Niger Delta
Region was also investigated. The formulated research hypotheses were examined, and
inferences were determined in this section. The administered questionnaire was retrieved, and
the responses gathered from the respondents were collated. The Pearson Product Moment
Correlation was used for data analysis. The Pearson Coefficient value, if positive, indicates a
direct relationship, but if negative, indicates an inverse relation. A direct relationship implies
that when one of the variables increases, the other variable will also increase. Still, an inverse
relationship implies that while there is an increase in one variable, there is a decrease in the
other variable. Pearson values ranged between -1 and +1. The strength of each relationship
depends on the correlation value as indicated by Pearson correlation value. £0.00-0.19 implies
a very weak correlation, £0.20-0.39, a weak correlation; +0.40-0.59, a moderate correlation;
+0.60-0.79, strong correlation; and +0.80-0.99, indicates a very strong correlation. The
decision criteria for every bivariate relationship at a confidence interval of 95% or a
significance level of 5% depends on the probability value. A p < 0.05 implies a rejection of the
null hypothesis, while a p > 0.05 implies an acceptance of the null hypothesis.

Web of Scientists and Scholars: Journal of Multidisciplinary Research

37|Page

&) webofjournals.com/index.php/12




Volume 2, Issue 4, April - 2024 ISSN (E): 2938-3811

Ee )
H
N

e
),

]
i
I

Table 2: Correlation Matrix for Willpower (Agency) and Students’ Entrepreneurial

Intentions
Correlations
Will Power (Agency)  Entrepreneurial Intention

i

Will Power (Agency) Pearson Correlation 1 .836™
Sig. (2-tailed) .000
N 305 305
Entrepreneurial Pearson Correlation .836™ 1
Intentions Sig. (2-tailed) .000
N 305 305

**_Correlation is significant at the 0.01 level (2-tailed).

The Table above gives the statistical representation of the relationships that exist between the
variables as hypothesised.

As shown in the Table above, willpower (Agency) was revealed to have a strong positive and
significant correlation with students’ entrepreneurial intentions in the Federal Government-
owned Universities in the Niger Delta Region of Nigeria: expertise (r = 0.836, p < 0.05). The
positive correlation implies a direct relation between the variables. The probability value of all
three hypotheses was 0.000, which happens to be less than 0.05; therefore, null hypothesis one
(Ho1) above which state that “there is no significant relationship between willpower (Agency)
and students’ entrepreneurial intentions in the Federal Government-owned Universities in the
Niger Delta Region of Nigeria” is rejected. Since it is a two-way test, rejecting a null hypothesis
implies the acceptance of the alternate form. On this premise, the alternate forms of the
hypothesis which states that “there is a positive and significant relationship between willpower
(Agency) students’ entrepreneurial intentions in the Federal Government-owned Universities
in the Niger Delta Region of Nigeria” is accepted.

Table 3: Correlation Matrix for Way Power (Pathways) and Students’ Entrepreneurial

Intentions
Correlations
Way Power (Pathways) Entrepreneurial Intention

Way Power (Pathways) Pearson Correlation 1 762"
Sig. (2-tailed) .000
N 305 305
Entrepreneurial Pearson Correlation 7627 1
Intention Sig. (2-tailed) .000
N 305 305

**_Correlation is significant at the 0.01 level (2-tailed).

The Table above gives the statistical representation of the relationships that exist between the
variables as hypothesised.

As shown in the Table above, way power (Pathways) was revealed to have a strong positive
and significant correlation with students’ entrepreneurial intentions in the Federal Government-
38|Page
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Qe owned Universities in the Niger Delta Region of Nigeria: expertise (r = 0.762, p < 0.05). The
positive correlation implies a direct relation between the variables. The probability value of all
three hypotheses was 0.000, which happens to be less than 0.05; therefore, null hypothesis two
(Ho2) above which state that “there is no significant relationship between way power
(Pathways) and students’ entreprencurial intentions in the Federal Government-owned
Universities in the Niger Delta Region of Nigeria” is rejected. Since it is a two-way test,
rejecting a null hypothesis implies the acceptance of the alternate form. On this premise, the
alternate forms of the various hypotheses which states that “there is a positive and significant
relationship between way power (Pathways) and students’ entrepreneurial intentions in the
Federal Government-owned Universities in the Niger Delta Region of Nigeria” is accepted.
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O 5.0 DISCUSSION OF FINDINGS, CONCLUSION AND RECOMMENDATIONS

N Entrepreneurship is increasingly recognized as a pivotal mechanism for fostering economic

O growth and development across diverse regional and national economies. However, social

% scientists have yet to attain a consensus regarding the factors that influence the decision to

S engage in entrepreneurial activities. This lack of agreement raises concerns about the

y effectiveness of policies aimed at achieving this objective. From a psychological standpoint,

O intention has been identified as the most robust predictor of entrepreneurial behaviour (Ajzen,

= 1991; Kolvereid, 1996). Consequently, certain studies have begun to investigate

E entrepreneurial intention and its determinants (Krueger et al.,, 2000), although the

- methodologies and research instruments employed to date exhibit considerable variance.

2 This study investigates the relationship between psychological hope and the entrepreneurial
intentions of students in Federal Government-owned universities in the Niger Delta Region of

d Nigeria. The findings indicate a positive and significant relationship between psychological

< hope and these students' entrepreneurial intentions. Specifically, both willpower (agency) and

_8 way power (pathways) were found to significantly influence students' entrepreneurial

O intentions within these institutions. The study concludes that psychological hope plays a vital

n role in enhancing students' entrepreneurial intentions, particularly through pathways thinking

_8 and agency thinking.

S These results may be elucidated by the understanding that willpower serves as the driving force

_8 enabling individuals to surmount barriers to success, such as negative thoughts, behaviours,

n emotions, and self-sabotage. Unwavering determination propels individuals forward,

"E motivating them to engage in the necessary actions to realize their entrepreneurial aspirations.

Q Conversely, way power signifies the unique ability to devise strategies and navigate intricate

@) pathways that lead from entrepreneurial intentions to success. This capacity involves

q‘g identifying pathways, fostering innovation, and creating structured plans to actualize

@) intentions.

O The synergy between willpower and way power is derived from competencies in emotional

@ intelligence and energy management. Mastery in channeling energy and surmounting

; emotional impediments becomes critical to transforming individuals into formidable agents of

entrepreneurial success. Human relational skills, such as emotional intelligence, empower
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Qé:'s'-:" students to comprehend, manage, and effectively leverage emotions. Simultaneously, energy

management ensures that their vitality is strategically directed toward their entrepreneurial
E objectives. Mastery over this integration extends beyond mere theoretical knowledge; it
— necessitates the embodiment of these principles in both daily life and business practices. When
% students harmonise willpower and way power through emotional intelligence and energy
8 management, they emerge as formidable forces. In contrast, the absence of these strengths and
o knowledge may hinder students' capacity to achieve their aspirations.
> The pursuit of success necessitates proactive engagement, a profound self-awareness, and the
E strategic interaction between willpower and way power. Hope theory underpins these
- observations, positing that hope constitutes a cognitive, goal-directed process. While emotions
6’_ are indeed significant, cognitive processes are paramount; specifically, individuals' thoughts
O regarding their goals fundamentally shape their emotional responses (Snyder, 2002; Snyder et
N al., 1996). An individual's interpretation of success concerning personal goals directly
O influences ensuing emotions (Snyder, 2002; Snyder et al., 1996). Positive emotions typically
= emerge from perceptions of effective goal pursuit, whereas negative emotions often result from
g unsuccessful endeavors. Individuals possessing high levels of hope are inclined to perceive
y their goal pursuits as successful, as they feel invigorated to surmount obstacles. In contrast,
@) those with low hope are more likely to interpret their pursuits as unsuccessful, primarily due to
= insufficient agency and pathway thinking, as well as an inability to navigate barriers
E encountered during goal pursuit. This can lead to what Snyder (2002, p. 252) describes as
- “affective lethargy about the pursuit of goals.”
g The data analysis results, as evidenced in the preceding tables, illustrate that both willpower
(agency) and way power (pathways) exert a significant influence on students' entrepreneurial
d intentions within Federal Government-owned universities in the Niger Delta Region of Nigeria.
AL Consequently, this study concludes that psychological hope, encompassing pathway thinking
_8 and agency thinking, is instrumental in enhancing students' entrepreneurial intentions in these
O academic institutions.
n Based on the findings and conclusion above, this study proposes the following
_8 recommendations:
S > First, entrepreneurship education should incorporate a more practical approach,
ﬂ transcending traditional classroom settings to cultivate risk-taking, goal-setting, and
N problem-solving skills.
"E » Second, students should be exposed to narratives detailing the experiences of successful
Q entrepreneurs, as such stories may inspire their entrepreneurial aspirations. Furthermore,
O creating opportunities for direct interaction with these accomplished entrepreneurs could
qu_) enhance students' sense of hope.
@) » Third, a stronger emphasis should be placed on the teaching of business ethics to foster
O ethical business practices among Nigerian entrepreneurs.
@ » Lastly, it is essential that parents, peers, relatives, and community members support both
; the government and educational institutions in promoting entrepreneurship as a viable

career/employment option for students.
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o APPENDIX
L THE HOPE SCALE
O Directions: Read each item carefully. Using the scale shown below, please tick the number that best describes YOU.
E 1 =T 2= 3= Not | 4= 5 =
Q SIN Items Strongly Disagree | Sure/Neutral Agree | Strongly
W disagree Agree
1. If 1 should find myself in a jam at my academic work, |
Q
o could think of many ways to get out of it.
2. At present, | am energetically pursuing my work goals.
E" 3. | feel tired most of the time.
(4v] 4. There are lots of ways around any problem that | am facing
C now at work.
— 5 I am easily downed in an argument.
(@R 6 | can think of many ways to get the things in life that are
< G important to me.
N 7 | worry about my health.
o —_— 8 Even when others get discouraged, | know | can find a way
to solve the problem.
.4: 9 My past experiences have prepared me well for my future.
_3' 10 Right now | see myself as being pretty successful at work
and in life.
2 11 1 usually find myself worrying about something.
U 12 At this time, | am meeting the work goals that | have set for
O myself.
~ Source: Snyder et al., (1996)
=
5 ENTERPRENUERIAL INTENTION QESTIONNAIRE (EIQ)
@) Directions: Read each item carefully. Using the scale shown below, please tick the number that best describes
) YOU.
E,i 1 =| 2= 3= Not | 4= 5 =
E SIN Items Strongly | Disagree | Sure/Neutral | Agree | Strongly
—_— disagree Agree
O Personal Attitude
6 Please indicate your level of agreement with the following sentences
wn 1. Being an entrepreneur implies more
o) advantages than disadvantages to me
2. A career as entrepreneur is attractive for me
= P
(© 3. If I had the opportunity and resources, I’d
B like to start a firm
W 4 Being an entrepreneur would entail great
— satisfactions for me
- 5 Among various options, | would rather be
.9 an entrepreneur
8 Subjective Norm
— If you decided to create a firm, would people in your close environment approve of that decision?
e Please indicate from 1 (total disapproval) to 5 (total approval).
O 1 Your close family
Q 2 Your friends
; 3 Your colleagues
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Perceived behavioral control
To what extent do you agree with the following statements regarding your entrepreneurial capacity?
Please value them from 1 (total disagreement) to 5 (total agreement).

i

1 To start a firm and keep it working would
be easy for me

2 | am prepared to start a viable firm

3 I can control the creation process of a new
firm

4 I know the necessary practical details to
start a firm

5 I know how to develop an entrepreneurial
project

6 If I tried to start a firm, |1 would have a high
probability of succeeding

Entrepreneurial intention
Indicate your level of agreement with the following statements from 1 (total disagreement) to 5 (total

agreement)

1 I am ready to do anything to be an
entrepreneur

2 My professional goal is to become an
entrepreneur

3 I will make every effort to start and run my
own firm

4 I am determined to create a firm in the
future

5 I have very seriously thought of starting a
firm

6 I have the firm intention to start a firm some
day

Source: Lifian, F. and Chen, Y. (" Development and cross-cultural application of a specific
instrument to measure entrepreneurial intentions.”

REFERENCES

1. (2003): “Managing Tragedies: Understanding

2. (2003): “Managing Tragedies: Understanding

3. (London: Routledge).

4. 302, pp 1915-16.

5. 302, pp 1915-16.

6. Adams, WM, D Brockington, J Dyson and B Vira

7. Adams, W M, D Brockington, J Dyson and B Vira

8. Adams, V. H., Snyder, C. R,, Rand, K. L., King, E. A, Sigman, D. R., & Pulvers, K.

M. (2002). Hope in the workplace. In Giacolone R, & Jurkiewicz C (Eds.), Workplace
spirituality and organization performance. New York: Sharpe. (in press).

9.  Adams, W M (2009): Green Development: Environ-

10. Agarwal, A, ed. (1992): The Price of Forests (New

42|Page

e
O
—
qo!
)
wn
@

oc
e
—
qo!

£

!
O

82

O

==
)

=

(T
O

=
-
(-
-
@)

S
0
(-

L
O

e
o

0p

®)
-
©
7p)
=

2

)
-

Q
@)

0p

Uy—
@)

O

=

&) webofjournals.com/index.php/12




Volume 2, Issue 4, April - 2024 ISSN (E): 2938-3811

o

q
‘*-"
W

11.  Ajzen, Icek, (1991) "The theory of planned behavior." Organizational Behavior and
Human Decision Processes, December, Vol. 50, No. 2. PP. 179-211.

12. Aldrich, H. (1999) Organizations Evolving. Sage Publications, Newbury Park, CA.

13.  Amabile, T. M. (1998) “How to kill creativity.” Harvard Business Review, Vol. 76, No..
5, (September-October). PP. 77-87.

14. Amendolia, B. (2010) “Hope and parents of the critically ill newborn: a concept
analysis.” Adv Neonatal Care, Vol. 10, No. 3, (June). PP. 140-144.

15. Atkinson, J. W. (1957) Motives in Fantasy, Action, and Society. Princeton, NJ: Van
Nostrand.

16. Avolio, B.J., Zhu, W., Koh, W. and Bhatia, P. (2004) Transformational Leadership and
Organizational Commitment: Mediating Role of Psychological Empowerment and
Moderating Role of Structural Distance. Journal of Organizational Behavior, 25, 951-
968. http://dx.doi.org/10.1002/job.283

17. Avolio, Bruce & Gardner, William & Walumbwa, Fred & Luthans, Fred & May,
Douglas. (2004). Unlocking the Mask: A Look at the Process by Which Authentic
Leaders Impact Follower Attitudes and Behaviors. The Leadership Quarterly. 15. 801-
823. 10.1016/j.leaqua.2004.09.003.

18. Bandura, A. (1997) Self-efficacy: The exercise of control. New York: Freeman.

19. Baridam, D.M. (2001) Research Methods in Administrative sciences, 2" Ed, Port
Harcourt: Sherbrookes Associates.

20. Bates, T. (1995) “Self Employment Entry across Industry Groups.” Journal of Business
Venturing, Vol. 12, No. 2. PP. 109-124.

21. Benzein, E. and Saveman, B. (1998) “One step towards the understanding of hope: a
concept analysis.” International Journal of Nursing Studies, Vol. 35, Issue 6. PP. 322-
329

22. Bird, B. (1988) “Implementing Entrepreneurial Ideas: The Case for Intentinon.” The
Academy of Management Review, Vol. 13, No. 3. PP. 442-453.

23. Boyd, R. (1990). “Black and Asian self-employment in large metropolitan areas: A
comparative analysis.” Social Problems, Vol. 37, No. 2. PP. 258-274.

24. Budner, S. (1982) “Intolerance of ambiguity as a personality variable.” Journal of
Personality, Vol. 30. PP. 29-50.

25. Burt, R. (1992) Structural Holes. Chicago: University of Chicago Press.

26. Clinton, C. (2010) “What is Hope?” (People.howstuffworks.com/what-is-hope?)

27. Conflict over Common Pool Resources”, Science,

28. Conflict over Common Pool Resources”, Science,

29. Cooper, D.R. and Schindler P.M. (2001) Business Research Methods, New York: The
McGraw Hill Co., Inc.

30. Curry, Lewis & Snyder, C. & Cook, David & Ruby, Brent & Rehm, Michael. (1997).
Role of Hope in Academic and Sport Achievement. Journal of personality and social
psychology. 73. 1257-67. DOI: 10.1037/0022-3514.73.6.1257.

31. Delhi: Centr

43|Page

Web of Scientists and Scholars: Journal of Multidisciplinary Research 4

&) webofjournals.com/index.php/12



http://ideas.repec.org/a/eee/jobhdp/v50y1991i2p179-211.html
http://ideas.repec.org/s/eee/jobhdp.html
http://ideas.repec.org/s/eee/jobhdp.html
http://dx.doi.org/10.1002/job.283
http://www.journalofnursingstudies.com/article/S0020-7489%2898%2900045-5/abstract
http://www.journalofnursingstudies.com/article/S0020-7489%2898%2900045-5/abstract
http://www.journalofnursingstudies.com/issues?issue_key=S0020-7489%2800%29X0023-5

Volume 2, Issue 4, April - 2024 ISSN (E): 2938-3811

Ee )
|
N

]
bl
I

32. Evans, D., and Leighton, L. (1989) “Some empirical aspects of entrepreneurship.”
American Economic Review, Vol. 79. PP. 519-535.

33. Fayolle, A., & Gailly, B. (2004). Using the Theory of Planned Behaviour to Assess
Entrepreneurship Teaching Program: A First Experimentation. Paper presented at
14th Annual Int. Ent. Conference, University of Napoli Federico 11, Italy.

34. Fini, R., Grimaldi, R., and Sobrero, M. (2009) “Factors Fostering Academics to Start up
New Ventures: an Assessment of Italian Founders' Incentives.” Journal of Technology
Transfer, forthcoming.

35. Fini, Riccardo & Grimaldi, Rosa & Marzocchi, Gian & Sobrero, Maurizio. (2009). The
Foundation of Entrepreneurial Intention.

36. Fitzgerald, M. J. (2007) “Hope: A Construct Central to Nursing.” Nurs Forum, Vol. 42,
No.1 (Jan-Mar). PP. 12-29.

37. Francis, J.J. et al. (2004) Constructing questionnaires based on the theory of planned
behavior A manual for health services researchers, Centre for Health Services Research,
University of Newcastle (2004)

38. Gartner, W. B. (1989) “Who is an Entrepreneur? Is The Wrong Question.”
Entrepreneurship Theory and Practice, Vol. 13, No.4. PP. 47-68.

39. Gupta, A.K., and Govindarajan, V. (2000). “Knowledge flows within multinational
corporations.” Strategic Management Journal, Vol. 21, No.4. PP. 473-496.

40. Helland, M.R. and Winston, B.E (2005) “Towards a Deeper Understanding of Hope and
Leadership.” Journal of Leadership and Organization Studies.

41. Hendricks-Ferguson V (2008) “Hope and spiritual well-being in adolescents with
cancer.” West J Nurs Res. Apr, Vol. 30, No. 3. PP. 385-401.

42. Isenberg, D.J. (2010) “How to Start an Entrepreneurial Revolution.” Harvard Business
Review, (June). PP. 41-50.

43. Jones, A. (1973) Hope should always, stories. Univ, Missouri Press; First Edition

44. Jones, J. M. (1973). Racial differences in sports activities: A look at the self-paced versus
reactive hypothesis. Journal of Personality and Social Psychology, Vol. 2 7. PP. 86-95

45. Kirk, S. and Koeske, G. (1995) The Fate of Optimism: A Longitudinal Study of Case
Leaders’ Hopefulness and Subsequent Morale. Research in Social Work Practice, Vol.
5. PP. 47-61

46. Kolvereid, L. (1996) “Prediction of employment status choice intentions.”
Entrepreneurship Theory and Practice, Vol. 21. PP. 47-57.

47. Krueger, N. F. and Brazeal, D. V. (1994) “Entrepreneurial potential and potential
entrepreneurs.” Entrepreneurship: Theory and Practice, Vol. 18, No.3. PP. 91-104.

48. Krueger, N. F., Reilly, M., and Carsrud, A. (2000) “Competing models of entrepreneurial
intentions.” Journal of Business Venturing, VVol. 15, N0.5/6. PP. 411-432.

49. Lerner, J and Sahlman, W. (2012) Policy Decisions in 12 Areas Could Nurture- or
Cripple-America’s Greatest Asset.” Harvard Business Review, (March), PP.116-1109.

50. Lerner, J. (1999) “The Government as Venture Capitalist: The Long-Run Impact of the
SBIR Program.” Journal of Business, Vol. 72, No.3. PP. 285-318.

44|Page

n,
L

Web of Scientists and Scholars: Journal of Multidisciplinary Research

&) webofjournals.com/index.php/12




Volume 2, Issue 4, April - 2024 ISSN (E): 2938-3811

o

q
‘*-"
W

51. Lowe, R. (2002) “Invention, Innovation and Entrepreneurship: The commercialization
of University research by Inventor Founded Firms, PhD dissertation, University of
California at Berkeley.

52. Ludema, James & Wilmot, Timothy & Srivastva, Suresh. (1997). Organizational Hope:
Reaffirming the Constructive Task of Social and Organizational Inquiry. Human
Relations - HUM RELAT. 50. 1015-1052. DOI: 10.1177/0018726797050008009.

53. Luthans F, and Youssef, C.M. (2004) “Human, Social, and now Positive Psychological
Capital Management: Investing in the People for Competitive Advantage.”
Organizational Dynamics, Vol.33, No. 2. PP. 143-160.

54. Luthans F, and Youssef, C.M. (2004) “Human, Social, and now Positive Psychological
Capital Management: Investing in the People for Competitive Advantage.”
Organizational Dynamics, Vol.33, No. 2. PP. 143-160.

55. Luthans, F., & Youssef, C. M. (2004). Investing in people for competitive advantage.
Organizational Dynamics, 33:2, 143-160.

56. Luthans, F., Avolio, B.J., Avey, J.B., and Norman, S.M. (2007) Positive psychological
capital: Measurement and relationship with performance and satisfaction. Personnel
Psychology, Vol. 60. PP. 541-572.

57. Luthans, F., Youssef, C., and Avolio, B.J. (2007) Investing and developing positive
organizational behavior. The emergence of psychological capital. In Cooper, C.L., and
Nelson, D. (Eds.) Positive organizational behavior: Accentuating the positive at work
(PP. 9-24). Thousand Oaks, CA: Sage Publications

58. Luthans, Fred & Jensen, Susan. (2002). Hope: A New Positive Strength for Human
Resource Development. Human Resource Development Review. 1. 304-322. DOI:
10.1177/1534484302013003.

59. Luthans, Fred. (2002). Positive Organizational Behavior: Developing and Managing
Psychological Strengths. Academy of Management Executive. 16. 57-72. DOI:
10.5465/AME.2002.6640181.

60. Magaletta, P. R., and Oliver, J. M. (1999) “The Hope Construct, Will and Ways: Their
Relations With Self-Efficacy, Optimism, And Well Being”. Journal of Clinical
Psychology, Vol. 55. PP. 539-551.

61. Martin, J. and Schmidt, C. (2010) “How To Keep Your Top Talent”, Harvard Business
Review, (May). PP. 54 — 61.

62. McClelland, D. C. (1961) The Achieving Society. Princeton, NJ: Van Nostrand.

63. ment and Sustainability in a Developing World

64. Merriam S.B (1988) Case Study Research in Education: A Qualitative Approach. San
Francisco, CA: Jossey-Bass.

65. Michael, S. T. (2000). Hope conquers fear: Overcoming anxiety and panic attacks. In C.
R. Snyder (Ed.), Handbook of hope: Theory, measures and applications. San Diego, CA:
Academic Press, 355-378.

Web of Scientists and Scholars: Journal of Multidisciplinary Research 4

45|Page

&) webofjournals.com/index.php/12




Volume 2, Issue 4, April - 2024 ISSN (E): 2938-3811

o

q
‘*-"
W

66. Miles, M.B and Huberman, A.M (1994) Qualitative Data Analysis, 2" Ed., Thousand
Oaks, CA: Sage.

67. Mitchel, J. (1981) The Effect of Intentions, Tenure, Personal, and Organizational
Variables on Managerial Turnover.” The Academy of Management Journal, Vol. 24, No.
4. PP. 742-751.

68. Morris, M., and Lewis, P. (1995) “The determinants of entrepreneurial activity.”
European Journal of Marketing, Vol. 29, No. 7. PP. 31-48.

69. Nelson, D. (Eds.) Positive organizational behavior: Accentuating the positive at work
(PP.9-24). Thousand Oaks, CA: Sage Publications

70.  New Firm Formation Rates Regional Studies 28: 443-456

71.  New Firm Formation Rates Regional Studies 28: 443-456

72.  Onwuegbuzie, A. J., & Snyder, C. R. (2000). Relations between hope and graduate
students’ coping strategies for studying and examination-taking. Psychological
Reports, 86, 803—806.

73. Peterson, S. J., & Luthans, F.(2002). Does the manager's level of hope matter?
Preliminary research evidence of a positive impact. Proceedings of the Midwest
Academy of Management. Indianapolis, IN.

74. Peterson, Suzanne J., and Fred Luthans. (2003) “The positive impact and development
of hopeful leaders.” Leadership and Organization Development Journal, (January). PP.

26-31.

75. Reynolds P, Storey D, Westhead P (1994) Cross-national Comparison of the Variation
in

76. Reynolds P, Storey D, Westhead P (1994) Cross-national Comparison of the Variation
in

77. Reynolds P. D. (1997) Who Starts Firm? Preliminary Exploration of Firms in Gestation.
Small Business Economics, Vol. 9. PP. 449-462

78. Reynolds P. D. (1997). New and Small Firms in Expanding Markets. Small Business
Economics. (9): 79-84.

79. Reynolds, P. 1997. Who Starts Firms? Preliminary Explorations of Firms in Gestation,

80. Reynolds, P. 1997. Who Starts Firms? Preliminary Explorations of Firms in Gestation,

81. Reynolds, P., Carter, N., Gartner, W., Greene, P., and Cox, L. (2002) The entrepreneur
next door, characteristics of individuals starting companies in America. Kansas City,
MO: Ewing Marion Kauffman Foundation.

82. Reynolds, P.; D. Storey and P. Westhead (1994) Cross-national Comparison of the
Variation in New Firm Formation Rates. Regional Studies, Vol. 28. PP. 443-456.

83. Roberts, E.B., and Fusfeld, A.R. (1981) “Staffing the Innovative Technology—Based
Organization.” Sloan Management Review, Vol. 22, No. 3. PP. 19-30.

84. Robinson, P. B., Stimpson, D. V., Huefner, J. C., & Hunt, H. K. (1991). An attitude
approach to the prediction of entrepreneurship. Entrepreneurship Theory and Practice,
15, 13-31.

Web of Scientists and Scholars: Journal of Multidisciplinary Research 4

46|Page

&) webofjournals.com/index.php/12




Volume 2, Issue 4, April - 2024 ISSN (E): 2938-3811

o

q
‘*‘"
W

85. Schramm, C. (2012) Carl Schramm — Straight Talk on Entrepreneurship. By Andrew
Stein on April 17, 2012. Https://Steinvox.Com/Blog/Carl-Schramm-
Straight-Talk-On-Entrepreneurship-Why-We-Need-It/

86. Scioli, A., Chamberlin, C., Samor, C. M., LaPointe, A. B., Campbell, T. L., MacLeod,
A. R., & McLenon, J. A.(1997). A prospective study of hope, optimism, and
health. Psychological Reports, 81, 723-733.

87. Shalley, C.E. and Gilson, L.L. (2004) What Leaders Need to know: A Review of Social
and Contextual Factors That Can Foster or Hinder Creativity. The Leadership Quarterly,
15, 33-53. http://dx.doi.org/10.1016/j.leaqua.2003.12.004

88. Shane, S., and Venkataraman, S. (2000) “The Promise of Entrepreneurship as a Field of
Research.” Academy of Management Review, Vol. 25, No. 1. PP. 217-226.

89. Shorey, H. S., and Snyder, C.R., (2004) Hope as a Common Process in Effective
Leadership. Paper at the UNL Gallup Leadership Institute Submit, June 10-12, 2004.

90. Simmons, B. L., & Nelson, D. L. (2001). Eustress at Work: The Relationship between
Hope and Health in Hospital Nurses. Health Care Management Review, Vol. 26. PP. 7-
18. http://dx.doi.org/10.1097/00004010-200110000-00002

91. Small Business Economics 9: 449-462.

92. Small Business Economics 9: 449-462.

93. Snyder, C. & Shorey, Hal & Cheavens, Jennifer & Pulvers, Kim & Adams, Virgil &
Wiklund, Cynthia. (2002). Hope and Academic Success in College. Journal of
Educational Psychology. 94. 820-826. 10.1037/0022-0663.94.4.820.

94. Snyder, C. & Sympson, Susie; Ybasco, Florence; Borders, Tyrone; Babyak, Michael; &
Higgins, Raymond. (1996). Development and Validation of the State Hope Scale. Journal
of personality and social psychology. 70. 321-35. 10.1037/0022-3514.70.2.321.

95. Snyder, C. R. (1995). Conceptualizing, Measuring, and Nurturing Hope. Journal of
Counseling and Development, 73, 355-360. https://doi.org/10.1002/j.1556-
6676.1995.tb01764.x

96. Snyder, C. R. (2002). “Hope Theory: Rainbows in the Mind.” Psychological Inquiry,
Vol. 13. PP. 249-275. DOI: 10.1207/S15327965PL 11304 _01.

97. Snyder, C. R, Irving, L., & Anderson, J. R. (1991). Hope and health: Measuring the will
and the ways. In C. R. Snyder, & D. R. Forsyth (Eds.), Handbook of social and clinical
psychology: The health perspective (pp. 285-305). EImsford, NY: Pergamon Press

98. Snyder, C.R. (1996) To Hope, to Lose, and Hope Again. Journal of Personal and
Interpersonal Loss, 1, 1-16.

99. Snyder, C.R. (1999).Hope, goalblocking thoughts, and test-related anxieties.
Psychological Reports, 84, 206-208.

100. Snyder, C.R. (2000) The Past and Possible Futures of Hope. Journal of Social and
Clinical Psychology, 19, 11-28. http://dx.doi.org/10.1521/jscp.2000.19.1.11

101. Snyder, C.R. and Fromkin, H.L. (1980) Uniqueness: The Human Pursuit of Difference.
Plenum Press, New York, 145, 382-391. http://dx.doi.org/10.1007/978-1-4684-3659-4

Web of Scientists and Scholars: Journal of Multidisciplinary Research 4

47|Page

&) webofjournals.com/index.php/12



https://steinvox.com/Blog/Carl-Schramm-Straight-Talk-On-Entrepreneurship-Why-We-Need-It/
https://steinvox.com/Blog/Carl-Schramm-Straight-Talk-On-Entrepreneurship-Why-We-Need-It/
http://dx.doi.org/10.1016/j.leaqua.2003.12.004
http://dx.doi.org/10.1097/00004010-200110000-00002
https://doi.org/10.1002/j.1556-6676.1995.tb01764.x
https://doi.org/10.1002/j.1556-6676.1995.tb01764.x
http://dx.doi.org/10.1521/jscp.2000.19.1.11
http://dx.doi.org/10.1007/978-1-4684-3659-4

Volume 2, Issue 4, April - 2024 ISSN (E): 2938-3811

Ee )
H
N

e
),

]
i
I

102. Snyder, C.R., Cheavens,J., & Sympson, S. C.(1997).Hope: An individual motive for
social commerce. Group Dynamics: Theory, Research, and Practice, 1, 107-118.

103. Snyder, C.R., Harris, C.,Anderson, J. R., Holleran, S.A., Irving, L. M., Sigmon, S.T.
Yoshinobu, L., Gibb. J.. Langelle. C.. & Harney. P. (1991). The will and the ways:
Development and validation of an individual-differences measure of hope. Journal of
Personality and Social Psychology, Vol. 60. PP. 570-585.

104. Snyder, CR (1994). The Psychology of Hope. New York: Free Press.

105. Snyder,C.R. (2002).Hope theory, Rainbows of the mind. Psychologicallnquiry,13,249-
275.

106. Stewart, W., and Roth, P. (2001) “Risk propensity differences between entrepreneurs and
managers: A meta-analytic review.” Journal of Applied Psychology, Vol. 86, No. 1. PP.
145-153.

107. Storey, D. J. (1991) “The Birth of New Firms — Does Unemployment Matter? A Review
of Evidence.” Small Business Economics, Vol. 3. PP. 167-178.

108. Storey, D.J. (1994) Understanding the Small Business Sector. Routledge, London.
Technological and Vocational Education in Taiwan (2011) Issued by Ministry of
Education, August 2011, Taiwan.

109. Sutton, S. (1998) “Predicting and Explaining Intentions and Behavior: How Well Are
We Doing?” Journal of Applied Social Psychology, Vol. 28, No. 15.PP. 1317-1338.

110. Tubbs, M. E., and Ekeberg, S. E. (1991) “The role of intentions in work motivation:
Implications for goal-setting theory and research.” Academy of Management Review,
Vol. 16. PP. 180-199.

111. Walker, L.O. and Avant, K.C. (1995) Strategies of Theory Construction in Nursing (3rd
Ed). Appleton and Lange, Norwalk, CT.

112. White-Zappa, B (2001). Hopeful corporate citizenship: A quantitative and qualitative
examination of the relationship between organizational hope, appreciative inquiry, and
organizational citizenship behaviors. A Dissertation Submitted to Benedictine
University.

113. Wiklund, J. (1999) “The sustainability of the entrepreneurial orientation - performance
relationship.” Entrepreneurship Theory and Practice, VVol. 24, No. 1. PP. 37-48.

114. Wiklund, J., and Shepherd, D. (2003). “Knowledge-Based Resources, Entrepreneurial
Orientation, and the Performance of Small and Medium-Sized Businesses.” Strategic
Management Journal, Vol. 24. PP. 1307-1314.

115. Zhou, J. and George, J. M. (2003). “Awakening employee creativity: The role of leader
emotional intelligence.” The Leadership Quarterly, Vol. 14. PP. 545-568.

i

e
O
—
qo!
)
wn
@

oc
e
L
qo!

£

!
O

82

O

==
)

=

(T
O

=
-
(-
-
@)

S
0
(-

L
O

e
o

0p

®)
-
©
7p)
=

2

)
-

Q
@)

0p

Uy—
@)

O

=

48|Page

&) webofjournals.com/index.php/12




